Don’t forget to visit the exhibitors at the PSP Annual Conference, located in the Grand Ballroom.  

Exhibitors include:

Ames On-Demand

Aries Systems Corporation

BookMasters, Inc.

Copyright Clearance Center

Digital Publishing Solutions, Ltd.

Edwards Brothers, Inc.

EJournalPress

GVPi

IBM SurfAid Analytics

Ingenta, Inc.

Lightning Source, Inc.

Project Muse®

Publisher Alley, A Division of YBP Library Services
SPI Publisher Services

ONLY A FEW EXHIBITOR SPACES REMAIN…

For more information on exhibiting opportunities or to contact the exhibitors prior to the event please email sbrandwein@publishers.org
Professional/Scholarly Publishing (PSP)

aap
THE ASSOCIATION OF AMERICAN PUBLISHERS

PSP DIVISION

invites you to join us for

Managing the Publishing Mix: All Media, All Markets

2005 PSP Annual Conference
February 7th-9th, 2005

Renaissance Mayflower Hotel, Washington, DC

REGISTER BY JANUARY 10

TO QUALIFY FOR BIG DISCOUNTS!

Featuring Special Guest Speakers

CONGRESSMAN HOWARD BERMAN began his career in public service with a year's work as a VISTA volunteer. From 1967 until 1973, he practiced law in Los Angeles, specializing in labor relations. In 1973, he was elected to the California State Assembly, where he served until 1982, when he was elected to Congress. 

Berman is a senior member of the International Relations Committee and the Judiciary Committee. He has gained increasing influence on such issues as foreign aid, arms control, antiterrorism, human rights, technology policy, trade legislation, copyright legislation, and immigration reform. 

As Ranking Member of the House Judiciary Subcommittee on Courts, the Internet and Intellectual Property, Berman plays a key role in shaping the copyright, trademark, and patent laws that are of vital importance to the entertainment, biotechnology, broadcasting, pharmaceutical, telecommunication, consumer electronics, and information technology industries. 

During the 108th Congress, he will be involved in a variety of issues, including the patenting of business methods, digital music piracy, broadband deployment, protection of databases, development of distance education, expansion of Internet domain names, Patent and Trademark Office funding, gene patents, and the interplay between intellectual property and antitrust laws. Also within the jurisdiction of the Subcommittee are matters relating to the federal courts, such as the creation of new judgeships and privacy concerns raised by Internet access to court documents. 

ELIAS A. ZERHOUNI, M.D., NIH Director, leads the nation’s medical research agency and oversees the NIH’s 27 Institutes and Centers with more than 17,000 employees and a fiscal year 2004 budget of over $28 billion.

Dr. Zerhouni, a well-respected leader in the field of radiology and medicine, has spent his career providing clinical, scientific, and administrative leadership.  Dr. Zerhouni was named by President George W. Bush to serve as the 15th Director of the National Institutes of Health, beginning in May 2002.

Prior to joining the NIH, Dr. Zerhouni served as executive vice-dean of Johns Hopkins University School of Medicine, chair of the Russell H. Morgan department of radiology and radiological science, and Martin Donner professor of radiology, and professor of biomedical engineering. Before that, he was vice dean for research at Johns Hopkins. 

Since 2000, he has been a member of the National Academy of Sciences' Institute of Medicine. He served on the National Cancer Institute's Board of Scientific Advisors from 1998-2002. In 1988, he was a consultant to the World Health Organization, and in 1985 he was a consultant to the White House under President Ronald Reagan.

Program

MONDAY, FEBRUARY 7, 2005

8:00-9:00am
Early Registration & Continental Breakfast with Exhibitors for Pre-Conference Attendees

3:00-4:00pm 
Your Chance to Visit the Exhibitors

Pre-Conference Session (separate registration fee)
HOW TO SURVIVE & THRIVE IN A SEARCH ENGINE CULTURE 

Produced by the AAP/PSP Electronic Information Committee

Moderator: Eileen Dolan, Vice President, Wiley InterScience, John Wiley & Sons Inc.
Today's constantly changing environment is full of new challenges for publishers, and the offerings of commercial search engines represent potential competition as well as opportunity.  From Google and Yahoo to customized solutions to integrated and federated search tools to sophisticated library software tools, there is a host of options for publishers, libraries and end-users.  The bottom line is how to get the attention of the end-user when access methods to content are so extensive and varied.

This seminar will address the state of search technologies today and provide a sense as to where they might be going.    It is designed to highlight issues that publishers need to consider today.  How users are changing their search behaviors and what content and service providers are doing as a result will help inform publishers on how to deal with the environmental changes

Search and discovery tools are key ingredients in the online dissemination of information, and possible business and vendor partnerships can play a vital role.  Learn how to make them work most effectively for your business at this seminar.

9:00am-9:15am: 

Eileen Dolan, Vice President, Wiley InterScience, John Wiley & Sons Inc.
Introduction from Moderator 

9:15am-9:50am: 

Gary Price, Gary Price Library Research and Internet Consulting 

An orientation of today’s search environment 

This session lays the groundwork and explains what a search environment means.  It will briefly outline how people find information today and show the different characteristics of users and the tools used.  

9:50am-10:25am: 
Anne R. Kenney, Associate University Librarian, Instruction, Research, and Information Services, Cornell University Library
An overview of  changing user behavior

With the onset of Google only 5 years ago, user behavior has changed dramatically.  It was always hard for librarians to get end-users to use the right search tools, but now many think Google is the end game.  How is user behavior changing and what can publishers do to accommodate these changes while still getting their content in front of the user in the most efficient way possible?

10:25am -10:40am: 
Coffee Break


10:40am-11:15am: 
Dave Mandelbrot, Vice President of Search Content, Yahoo
How to work with commercial search engines such as  Google, Yahoo and others to get content

in front of the user

From the prospective of a “search guru” this session will help illustrate how publishers can work effectively with commercial search engines to get their content the best profile possible.  The web is made up of billions of pages that Google, Yahoo, Amazon and others crawl through.  How does scholarly content compete with other commercial websites?

11:15am-11:50am:
Gordon Tibbitts, President, Blackwell Publishing, Inc.
Case Study on CrossRef & Google  

CrossRef and Google have been piloting full-text searching across scholarly content.  The experiment has grown, as the number of publishers involved has increased.  This session will report on the status of the pilot, providing both positive and negative reactions from a participating member.  

11:50am-12:00pm
Q&A

12:00pm-1:00pm:
 Lunch 

1:00pm-2:10pm: 

Librarian perspective – Andrew Pace, Head, Systems, NCSU Libraries 
Aggregator perspective - Scott MacFarland, VP, Content Product 

Management, Ovid Technologies, Inc.
A&I perspective – Joel Hammond, Director, BIOSIS Product Development

Trends in Searching

Libraries, data aggregators and secondary publishers are active in the dissemination of scholarly content.  Like publishers of primary content, they are feeling the impact of changes in the search environment.  Hear from three organizations about what trends they see and how they plan to react to them.

2:10pm-2:25pm: 

Coffee Break

2:25pm-3:00pm
Gregory St. John, Vice President, Web Publishing Technology, John Wiley & Sons, Inc. 

What about the Future?  

In earlier sessions, we’ve heard many points of view on what is happening today in the world of searching scholarly content.  We’ve learned how new search tools are changing the way users are accessing information.   Now, what about the future?  Today’s search environment is mainly focused on searching text content, but what about other types of content, such as images, tables, mathematical equations, and data visualization?     Looking into the crystal ball, this session addresses future trends.

3:00pm-3:15pm: 


Wrap-Up/Thank You From  Moderator

ANNUAL CONFERENCE BEGINS 

4:00 – 5:00pm
Keynote Opening Address: Congressman Howard L. Berman, U.S. House of Representatives, California’s 28th Congressional District
Introduced by: Pat Schroeder, President & CEO, AAP
5:00-6:00pm

Exhibitor Meet & Greet

7:00-9:00pm

Evening Reception at The Renwick Gallery

(Dinner on Your Own)

TUESDAY, FEBRUARY 8, 2005

8:30-9:30am

Continental Breakfast with Exhibitors
9:30-11:00am 
Plenary Session 

Public Policy is Everyone's Concern: Publishing and Government Regulation in an Era of Terrorism – 9:30am-11:00am
Moderator:  Kenneth B. Allen, Executive Director, Partnership for Public Warning
Topics include OFAC, the Patriot Act, Visa regulations, reclassified information, and business continuity in periods of national alert.  How are the regulations currently in place affecting our freedom to publish?  What does Homeland Security mean to us as publishers?  What regulations can we expect to come out in the future?  How much regulatory involvement can publishers accept, and where do we draw the line?  Our panel of experts and colleagues from the library, content, and legal communities will address questions raised by these and other initiatives that raise the specter of government intrusion into the activities of publishers.

Panel:


Thomas S. Blanton, Director, National Security Archive
Steven Knapp, Provost and Senior Vice President for Academic Affairs, The Johns Hopkins University 

Judith Krug, Director of the Office for Intellectual Freedom, American Library Association

11:00-11:30am

PSP Business Meeting – PSP Members Only

PSP Goals and Budget for '05-'06 Fiscal Year - Barbara Meredith, VP, AAP/PSP Division & Members

Presentation of Executive Council for 2005-2006

11:00-12:00pm

Networking Break in the Exhibit Area

12:00-1:30pm

Luncheon: PSP Awards for the Best Publications of 2004 
Master of Ceremonies: Nigel Fletcher-Jones, Executive Vice President and Publishing Director, Blackwell Publishing, Inc.
- Address by R.R. Hawkins Winner
1:30-2:15pm

Networking Break in the Exhibit Area
2:15-3:45pm
Plenary Session

Defining Open Access: What Does the Demand for Required Open Access Demand From You? 
Moderator: Andrew Richard Albanese, Contributing Editor, Library Journal Academic Newswire
As the push for open access hits critical mass, a simple question now looms larger than ever: what is open access? What kinds of open access models are there? From overarching ideals, from the Budapest Open Archives Initiative to the DC Principles, from government initiatives in the U.K. and the U.S. to academic library programs and institutional repositories, what does the demand for required open access mean for publishers, librarians and researchers?

Panel:
Robert Harrington, Vice President Global Science Publishing Director, Blackwell Publishing Inc.
Richard Newman, Associate Director, HighWire Press, Stanford University



Ann Okerson, Associate Director, Yale University Library



Additional Speakers TBA

3:45-4:00pm

Networking Break in the Exhibit Area 
4:00-5:15pm

Concurrent 1

Beyond Books: Deploying Digital Content to Energize Print Sales 
Moderator: Jack Farrell, Vice President & Publisher, Medical Online and Digital Products, McGraw-Hill 

Learn about some innovative strategies publishers are using with digital content, such as e-ancillaries and e-supplements to complement and promote sales of their print products. Publishers are beginning to see the benefits of a marriage between old and new technology.

Panel: 
Andrew Clubb, Publishing and Product Technology Director, Elsevier, Health Sciences

Sean Devine, General Manager, Safari Books, LLC
Jonathan Stowe, Director of New Initiatives, John Wiley & Sons, Inc.
3:45-5:15pm

Concurrent 2

Outsourcing: Issues, Options, and Considerations
Moderator: Nawin Gupta, Vice President & Group Publisher, American Medical Association
Publishers are increasingly faced with business imperatives to outsource services heretofore deemed in-house.  What are some of the business drivers and considerations?  What about going offshore?   How do we deal with issues such as data protection, privacy, intellectual property, and contract laws?

Panel: 


William B. Bierce, Founder & Senior Lawyer, Bierce & Kenerson, P.C.
Craig Van Dyck, Vice President, Operations, John Wiley & Sons, Inc.
Audrey D. Melkin, Director of Business Development, Atypon Systems, Inc.
5:15–6:00pm

Your Chance to Visit the Exhibitors

6:00-7:30pm

General Reception in the Exhibit Area

7:30-9:30pm

Dinner


Keynote Dinner Address: Elias Zerhouni, Director, National Institutes of Health

 “Medical Research and the 21st Century”

Introduced by: Marc Brodsky, Executive Director & CEO, American Institute of Physics 
WEDNESDAY, FEBRUARY 9, 2005

8:00-9:00am

Continental Breakfast with Exhibitors

9:00-10:15am

Concurrent 3
eMarketing: Selling More Books Online 

Moderator: Elizabeth Schacht, Director of Marketing, McGraw-Hill 

How can book publishers be more innovative with their e-marketing efforts? Learn about different ways to drive book sales online and bring customers to your own company website, including the e-marketing strategies that some publishers have developed to build customer lists and promote online book sales. This session will cover e-marketing basics along with the marketing tools, which can be used to execute effective e-mail campaigns. 

Panel:
George W. Pratt, III, Director, Web Marketing, Harvard Business School Publishing




Kathryn Suarez, Director, Library Publishing Division, CQ Press



Linda Wetmore, Director, Medical Educational Sales, McGraw-Hill
9:00-10:15am

Concurrent 4

Understanding Usage, Measuring Success – 9:00am 10:15am
Moderator: Michael Mabe, Director, Academic Relations, Elsevier
Electronic publishing allows publishers and librarians access to information on the users and their usage of journals.  Without a framework for understanding the information consumption behavior of researchers, the cornucopia of data provided by log file analysis is difficult to interpret in all but the most limited ways.  This session will try to bring together what is known about reading and download behaviors to help us learn how to measure our performance and improve what we do for our customers.

Panel: 


Ian Rowlands, Lecturer, Information Science, City University London



Peter Shepherd, Project Director, COUNTER
Carol Tenopir, Professor, School of Information Sciences, University of Tennessee
10:15-10:45am

Your Chance to Visit the Exhibitors

10:45-12:00pm

Concurrent 5

The Asian Book Market:  Old Promises, New Opportunities
Moderator: Steven Miron, VP, Asia & General Manager, Global STM Books, John Wiley & Sons, Inc.
Asia continues to be a source of both opportunity and frustration for professional and scholarly book publishers, with positive developments in some parts of the region frequently offset by problems elsewhere.  Awareness of the risks and opportunities can make the difference between healthy business growth and disappointment.  In this session we will explore the changing business landscape in Asia – the slowing of previously robust markets and the emergence of new ones, the state of traditional channels and intermediaries and the rise of new sales channels, the fate of academic library print budgets and the emergence of new potential revenue streams.  We will also highlight many of the strategic choices faced by publishers trying to grow their Asian businesses.
Panel:


Philip Blackwell, Chairman & CEO, Blackwell Limited



Richard L. Rosy, Corporate Vice President, netLibrary

10:45-12:00pm

Concurrent 6

Enhancing Discoverability – 10:45-12:00pm
Moderator: Howard Ratner, CTO, Executive VP, Nature Publishing Group
Few of us believe that readers always start their research on our sites. Our content must be discovered! Learn how innovative publishers have jump-started their sites by driving users to their content with key services utilizing some alphabet soup: RSS, OAI, DOI, to name just a few.
Panel:


Tim Ingoldsby, Dir. Business Development, American Institute of Physics
Susan King, Vice President & Publisher, John Wiley & Sons
Ben Lund, New Technology Developer, Nature Publishing Group
12:00-1:00pm

Mimosa Reception

Adjournment
REGISTRATION FORM
(Duplicate for additional registrants)

Special Offer for Early Registration - $1,090  $980**

(AAP Non-Members) $1,635  $1,550**

Name _______________________________________________________________________________

Title ________________________________________________________________________________

Company ___________________________________________________________________________

Address _____________________________________________________________________________

City/State ________________________________________________________Zip code ____________

Telephone ____________________________________ Fax __________________________________

E-Mail _____________________________________________________________________________

[     ]
Check for $______ enclosed.  (Please make check (in U.S. currency drawn on a U.S. bank) payable to AAP/PSP Annual Conference.)
[     ]
Please charge my credit card for $______.

[     ]  American Express

[     ]  Visa


[     ]  MasterCard

Card Number ________________________________________________Exp. date ________

Signature (as it appears on card) ________________________________________________

REGISTRATION FEES


  Member
Non-Member
· PSP Annual Conference Only
$1,090
$1,635

· Pre-Conference Seminar on 2/7/05 Only
$230
$350

· PSP Annual Conference & Pre-conference Seminar
$1,320
$1,985

SAVE BY CHECKING OUT OUR VARIETY OF REGISTRATION PACKAGES 
                                                                                                **EARLY BIRD DISCOUNTS!!!

REGISTER BEFORE JANUARY 10, 2005

  Member
Non-Member
· Early Bird Registration Package 1
     $980
   $1,550 
     Includes



     PSP Annual Conference

· Early Bird Registration Package 2
     $1,190
   $1,855
     Includes



     PSP Annual Conference



     Pre Conference Seminar




MAIL OR FAX REGISTRATION FORM AND PAYMENT TO:

AAP/PSP Annual Conference, 71 Fifth Avenue, 2nd Floor, New York, NY 10003.  Fax: 212-255-7007

ADDITIONAL INFORMATION

**The offer of $980 (AAP Members) and $1,550 (Non-members) is good until January 10, 2005.  After that date, full registration fee ($1,090 AAP Members; $1,635 Non-Members) will be applied – no exceptions.  
MEALS/RECEPTIONS 

Conference reception fee includes opening reception at the Renwick Gallery (Monday, Feb 7th); PSP Annual Awards Luncheon & Evening Dinner (Tuesday, Feb 8th), and all continental breakfasts and luncheons.

Seminar Registration fee includes a continental breakfast and luncheon.

LIMITED HOTEL SPACE AVAILABLE - REGISTER EARLY!!
The Renaissance Mayflower Hotel is holding a block of rooms at a special reduced rate of $205.00 per night if you reserve your accommodations BEFORE JANUARY 10, 2005.  Be sure to mention AAP when contacting the hotel directly at 1-800-hotels-1 or 202-347-3000 (Guest rooms are available for check-in after 3:00 pm.  Check out is requested by 12:00 pm.) The Mayflower Hotel is located at 1127 Connecticut Avenue, NW, Washington, DC 20036
CANCELLATION POLICY

Full refund for cancellations on/before January 10, 2005.  NO REFUND FOR CANCELLATIONS AFTER JANUARY 10, 2005.  In the unlikely event of conference cancellation, the AAP/PSP is not responsible for any costs, damages or other expenses of any kind including, without limitation, transportation and/or hotel costs incurred by registrant.  Speakers subject to change without notice.

FOR MORE INFORMATION call Sara Brandwein at 212-255-0200 x257 or email sbrandwein@publishers.org 

or
Visit the PSP website at www.pspcentral.org for updates

or register online at https://advances60.advances.net/publishers/conference/regform.cfm?EventID=54
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