The Annual Medical Publishing Practicum

Wednesday, November 8th, 2006

9:00 am-4:30 pm

The Down Town Club

Philadelphia, PA 19106

PROGRAM

9:00am-10:30am

EDITORIAL:  FINDING THE HOT TOPICS AND PEOPLE TO WRITE THEM

Moderator: Lisette Bralow, Vice President, Acquisitions & Marketing, USBMIS
Panel:

Catherine Bewick, Senior Clinics Editor, Elsevier
Susan M. Gay, InfoBrand Publishing, Inc.

Richard Lampert, Principal, Publishing Services Division, Doody Enterprises, Inc. and Principal, The Lampert Consultancy, LLC

10:30am-10:45am - Break

10:45am-12:15pm

XML: WHAT IS IT? AND WHY SHOULD IT MATTER TO ME?
Moderator: B. Tommie Usdin, President, Mulberry Technologies, Inc.

Panel:
Bill Kasdorf, Vice President, Apex Publishing, LLC
B. Tommie Usdin, President, Mulberry Technologies, Inc.

Jabin White, Vice President for Product Development, Silverchair Science+Communications, Inc.
12:15pm-1:00pm – Lunch

1:00pm-2:30pm
MARKETING MEDICAL CONTENT: WHAT’S WORKING FOR PUBLISHERS TODAY
Moderator: Maureen DeRosa, Director, Department of Marketing & Publications, American Academy of Pediatrics
Panel: 
Robin Bartlett, Senior Account Manager, Corporate  Relations, American Heart Association
Nicole Gallo, Executive Director of Sales & Marketing, Rittenhouse Book Distributors, Inc.
Martin P Hill, Martin P Hill Consulting
2:30pm-2:45pm – Break

2:45pm-4:15pm

NEW MEDIA/NEW PRESENTATIONS: STRATEGY FOR CROSSING MEDIA AND CROSSING MARKETS
Moderator: Michael Takats, Vice President and General Manager, MD Consult, Elsevier
Panel: 

Edward W. Campion, M.D., Senior Deputy Editor and Online Editor, New England Journal of Medicine
William M Detmer, MD, Msc, President and CEO, Unbound Medicine
W. William Haines, Haines Group

Adjournment

** Please remember to fill out your evaluation forms**
