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The Issue:  Government competition in the information marketplace.

The Concern: Government agencies are moving beyond the simple dissemination of government information into products and services available for free.  The agencies are competing with the commercial marketplace and placing at risk the diversity of information resources available to the consumers/users and the outlets for authors/producers.  Recent examples are eBiomed and PubSCIENCE.

The Effect:  The publishing industry’s initiative to create new products is influenced and/or discouraged by the prospect of government-funded competing products. 
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