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Professional/Scholarly Publishing (PSP) Division

Global Publishing: 

Emerging Markets, New Models

2007 PSP Annual Conference

February 5th-7th, 2007

Renaissance Mayflower Hotel, Washington, DC

Program
MONDAY, FEBRUARY 5, 2007

3:00pm-4:00pm

Registration and Your Chance to Visit the Exhibitors
(Grand Ballroom)
4:00pm–5:00pm

Keynote Opening Address 

(State Room)

Globalization by the Book
Prakash Loungani, Chief, Policy Communications, International Monetary Fund (IMF)
Introduced by: Brian Crawford, PSP Executive Council Chair & Senior Vice President, Journals Publishing Group, American Chemical Society
5:00pm-7:00pm 

Exhibitor Meet & Greet 
(Grand Ballroom)

7:00pm-9:00pm 

Evening Reception at The National Museum of Women in the Arts 

(Buses will run in a continuous loop from the DeSales Street entrance of the Mayflower Hotel, starting at 6:45pm, to the National Museum of Women in the Arts. The last bus from the National Museum of Women in the Arts, 1250 New York Avenue, NW will be at 9:15pm.)

(Dinner on Your Own)

TUESDAY, FEBRUARY 6, 2007
8:00am-9:00am 

Continental Breakfast with Exhibitors

(Grand Ballroom)




9:00am-11:00am 
Plenary Session 

(State Room)
Produced by the Public Issues Task Force (PITF)

Public Policy is Everyone’s Concern: 

Update and Outlook on Critical Issues 

Copyright, Government Activities, and International Issues

Moderator: A. F. Spilhaus, Jr., Executive Director, American Geophysical Union
Copyright issues and challenges, Government regulation toward open access, and events and developments internationally are affecting publishers more than ever before. A trio of speakers will update you with outlooks for the near future of critical current issues, including orphan works; potential copyright legislation; e-reserves; Section 108 Study Group developments; updates on Subito; the British Library; and the European Commission Study on Scientific Publishing Markets; allegations of inadequate access; government intervention in growth and innovation; government actions on NIH Public Access Policy and Federal Research Public Access Act (S. 2695); and how these issues impact you and how you can help make a difference.  

Panel:
· Copyright Issues and Challenges  

Bob Bolick, AAP Copyright Committee Chair & Vice President and Director, Global Business Planning, Higher Education, Professional and International, McGraw-Hill Education

· International and Foreign Policy Issues  

Mark Seeley, STM Copyright and Legal Affairs Committee Chair & General Legal Counsel, Elsevier Science
· Global Access and U.S. Government Actions  


Brian Crawford, PSP Executive Council Chair & Senior Vice President, Journals Publishing Group, American Chemical Society
**AAP/PSP MEMERS – ATTENDING IS YOUR CIVIC DUTY!**

ALL CONFERNCE ATTENDDEES WELCOME
11:00-11:30am

PSP Business Meeting 

(Senate Room)
PSP Budget, Goals, and Plans for FY 2007–2008 – Brian Crawford, Barbara Meredith and Members 

Presentation of New Executive Council Officers for 2007–2008 

11:00-12:00pm

Networking Break in the Exhibit Area

(Grand Ballroom)

12:00-1:30pm
Luncheon: Awards for Excellence in Professional & Scholarly

(East Room)
Publishing 
Master of Ceremonies: James D. Jordan, President & Director

Columbia University Press

- Address by R.R. Hawkins Winner
1:30pm-2:15pm

Networking Break in the Exhibit Area
(Grand Ballroom)

2:15pm-3:15pm
Plenary Session
(State Room)
How Medicine is Changing in a Global Market
Richard Horton, Editor, The Lancet 
3:15pm-4:00pm

Networking Break in the Exhibit Area
(Grand Ballroom)

	4:00pm-5:15pm

Concurrent 1
(State Room)

Successful Off-shoring Strategies
Moderator: Roger Kasunic, VP--Editing, Design, and Production, McGraw-Hill Professional

This panel will emphasize what tasks can be sent offshore and the cost savings that can be achieved, as well as the transformational effect on internal publishing staff as their job descriptions and tasks evolve to align with the offshore business model.  We will examine real-life, practical applications that serve as models for large-scale publishing operations, including editorial, graphic production, and IT models.  We will also look more deeply at the unique problems and solutions that can occur based on the specific tasks, locations, and cultures of the organizations involved.  This session is a “must” for those looking for practical lessons and experience in off-shoring. 

Panel:
Manoj Mehta, Senior Project Manager, HPI Product Engineering, McGraw-Hill Education
Lois Polese, Senior Managing Editor, John Wiley & Sons, Inc.
Alex Watson, SVP Global Operations, Harcourt Education

	4:00pm-5:15pm

Concurrent 2

(Colonial Room)

China: Opportunities in Dealing with Barriers 
Moderator: Y.S. Chi, Vice Chairman, Elsevier 
This panel will focus on the particular challenges related to publishing in China. Government regulation makes China a unique business case.  The panel participants will speak about strategies that have contributed to success and failures.  China wants to create a more open environment for publishing, but too much success too soon for foreigners often leads to a change in policy.  The panellists will discuss strategies for negotiating this constantly changing regulatory system.

Panel:
Jim Casella, Vice Chairman, Reed Business, Reed Elsevier, Inc.
Virginia A. Kamsky, Chairman & CEO, Kamsky Associates, Inc. 
Paul Misener, Vice President, Global Public Policy, Amazon.com



5:15pm-6:00pm

Networking Break in the Exhibit Area
(Grand Ballroom)

6:00pm-7:30pm

General Reception in the Exhibit Area

(Grand Ballroom)


7:30pm-9:30pm

Dinner

(State Room)

Keynote Dinner Address:




What's Ahead

Rik Kirkland, Senior Editor-at-Large, FORTUNE
Introduced by: Brian Crawford, PSP Executive Council Chair & Senior Vice President, Journals Publishing Group, American Chemical Society


WEDNESDAY, FEBRUARY 7, 2007
8:00-9:00am

Continental Breakfast with Exhibitors

(Grand Ballroom)

	9:00am-10:15am

Concurrent 3
(East Room)

Extending Global Reach Through Licensing

Moderator: Alison Mudditt, Executive Vice President, Higher Education Group, SAGE Publications, Inc.

The rapid growth of higher education beyond traditional western European and north American markets has accelerated the need for publishers to understand how to reach these new audiences, particularly in Asia. In this session experienced professionals from both large and small organizations will discuss ways in which they have maximized results in these markets through the application of both traditional methods and new models. They will cover topics such as the impact of electronic licensing with global and local partners, advantages of partnering versus going alone, effective marketing tactics, the role of search and discoverability, and new trends in regional editions and translations.

Panel:

Extending Global Reach: Journey or Destination?

Marge Gammon, Division Vice President, Library and Publishing Services, NetLibrary
On the Ground in Asia

Richard Newman, Director, Journal Sales and Online Business, American Medical Association
Growing a Global Brand

Tom Taylor, Vice President of Sales and Marketing, SAGE Publications, Inc.

	9:00am-10:15am

Concurrent 4
(Colonial Room)

Acquiring Locally, Succeeding Globally:  How developing markets are changing the rules of the game for publishers, and what to do about it

Moderator: Patrick Kelly, VP and Publishing Director, Science, John Wiley & Sons, Inc.

The emergence of new scientific and academic centers of excellence in the developing world has made it imperative for international publishers to expand their author base beyond the traditional “content centers” of Europe and North America.  In this session several veterans of international publishing will share how they’re strengthening their global position by “localizing” the content acquisition process. Topics to be explored include:  expanding the author base without compromising quality; coaching and mentoring new communities of authors; transforming regional journals into globally recognized publications; and ensuring that established global brands are relevant to new communities.

Panel: 

Publishing Regional Journals for a Global Audience 
Mark Robertson, President Asia, Blackwell  Publishing

Localizing Global Brands 

David Swinbanks, Ph.D., Publishing Director, Nature Publishing Group (NPG), CEO, NPG Nature Asia-Pacific

Addressing the Unique Needs of Emerging Author Communities 

Hui Wang, MD, PhD, Editorial Director, Scientific Technical and Medical, China, John Wiley & Sons



10:15-10:45am

Your Chance to Visit the Exhibitors

(Grand Ballroom)

	10:45am-12:00pm

Concurrent 5
(East Room)

Selling Books in the Global Market
Moderator: John A. Jenkins, PSP Books Committee Chair & Senior Vice President and Publisher, CQ Press

Publishers who wish to sell books outside their home markets are pursuing a variety of options---engaging distributors, retaining sales agents, licensing, co publishing, establishing foreign sales offices and subsidiaries---each of which has its own advantages and constraints. This panel of international sales and marketing experts will describe the pros and cons of the various options, using illustrative examples.

Panel:
Stephen Lustig, Sales & Marketing Director, Eurospan Group
Betsy Solaro, International Sales Manager, The University of Chicago Press

Christopher Warnock, CEO & CTO, ebrary


	10:45am-12:00pm

Concurrent 6

(Colonial Room)

Reaching Local Users in Global Web Publishing
Moderator: James Pringle, Vice President Product Development, ISI Thomson Scientific
To succeed in global publishing, content must be discovered, accessible, and understandable in many markets. As the Internet opened new global market opportunities, many publishers simply extended their reach without reconsidering their strategies. Today, local research communities have grown in international stature and young educated researchers may turn to a local search engine such as Baidu as their first stop. Our ability to seize global opportunities depends on a deep understanding of these local users’ languages, cultures, and search behaviors. What should publishers do to expand their global mindshare through localizing content and optimizing search across cultures? 

Panel:
Internationalizing Publisher Environments for Global Discovery and Use

Jane Burke, General Manager, Serials Solutions, and Vice President, ProQuest
When, Why, and What to Localize

Wendy Farrell Solution Architect & E-Learning Consultant, Lionbridge 

Challenges of Content Discoverability Across Languages, Cultures, and Political Boundaries

Roland Lange, Strategic Partner Development Manager, Google, Inc.



12:00pm-1:00pm
Closing Reception

(Grand Ballroom)

Adjournment

PSP ’07 Annual Conference Planning Committee:

Brian Crawford (PSP Chair), Glen Campbell, Michael Hays, Patrick Kelly, 
Diane Scott-Lichter, F. Hill Slowinski, Stephen Sterns

AAP: Sara Brandwein, Barbara Meredith







 SPONSORED BY CROSSREF


For more information please visit


�HYPERLINK "http://www.crossref.org/"��http://www.crossref.org/�











SPONSORED BY COPYRIGHT CLEARANCE CENTER


For more information please visit �HYPERLINK "http://www.copyright.com/"��http://www.copyright.com/�
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